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Celebrity Patients, VIPs, and Potentates

James E. Groves, M.D.; Barbara A. Dunderdale, R.N.,, M.B.A.;
and Theodore A. Stern, M.D.

Background: During the second half of the
20th century, the literature on the doctor-patient
relationship mainly dealt with the management
of “difficult” (personality-disordered) patients.
Similar problems, however, surround other types
of “special” patients.

Method: An overview and analysis of the lit-
erature were conducted. As a result, such patients
can be subcategorized by their main presentations;
each requires a specific management strategy.

Results: Three types of “special” patients stir
up irrational feelings in their caregivers. Sick
celebrities threaten to focus public scrutiny on
the private world of medical caregivers. VIPs gen-
erate awe in caregivers, with loss of the objectivity
essential to the practice of scientific medicine.
Potentates unearth narcissism in the caregiver-
patient relationship, which triggers a struggle be-
tween power and shame. Pride, privacy, and the
staff’s need to be in control are all threatened by
introduction of the special patient into medicine’s
clozed culture

46283 and miscellaneous other artists and

the wealthy,
notables.*”~’

Typically, the literature on the relationship between *‘spe-
cial” patients and the caregiving system (formerly termed
the doctor-patient relationship) has used the terms celeb-
rity and VIP interchangeably. This article attempts to tease
apart conflated categories® of “special” patients, to add pre-
cision to the terminology,”*® and to familiarize caregivers
with management strategies for typical problems.

As our experience with such patients has increased, it
has been useful for us to distinguish between staff reac-
tions to media exposure (the celebrity phenomenon) and
staff reactions of awe toward the patient (the VIP syn-
drome). To this lexicon is added potentate to denote the
“want-to-be” celebrity and the “pseudo-VIP.” The situa-
tions caused by these 3 categories of “special” patients dif-
fer from one another, and each requires a specific type of
management. Psychological reactions of caregivers to ce-

lebrities, to VIPs, and to potentates illustrate systems phe-
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You are here: Home > Cancerns about doctors > Making 8 complaint > Frequently asked questions I

Making a complaint - Frequently Asked
Making a complaint » QUEStIDI"IS

This section answers a number of frequently asked questions (FAQs).

Patients' help k

The information does appear elsewhere on this website - but this section is intended
Doctors under to be a guick and_ugeful source of answers to the key guestions people want to know
investigation ¢ about the complaining process.

Contents
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information

Complaining about a doctor

The investigation i » Should I complain to the General Medical Council?
process
= Where can I get advice about my complaint?
Hearings and . . .
decisions Complaining to the GMC
) What kind of things should I complain to you about?
Help for witnesses C
What are the types of complaint the GMC cannot help with?
Fitness to Practise = Do yvou consider older complaints?
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S5V Find a Doctor

We couldn't find your doctor. Would you like to add the listing below?

Home Your search parameters:

Search for Doctors state: ENG
Erﬂ"*f’“”“—'d docter search | doecname sounds like Roman Cregg
Hospitals city sounds like Bloomsbury
Top 10s country: UK & Ireland
Add/Rate Docs

FAQ

Forums Or, search again.
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W Follow @RateMDsdotcom
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Add a Doctor or Dentist
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Top Local Doctors FAQ

* First Name: |

* Last Name: |Roman Cregg

* Specialty: | Not Specified

ap

* City: [Bloomsbury

* Region: | England
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Phone Number

|
Website: |
Practice: |

* Gender: ( Male (  Female

Answers Email?: _ Yes ( No
Online Appt. Scheduling?:  'Yes ( No
Accepting New Patients?: ( Yes (No
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Are Twitter and Facebook changing the
way we complain?

By Alexis Akwagyiram
BBC News

Twitter is increasingly being used by consumers to give them a voice with which
to communicate with companies

Is social media the new battleground on which individuals air their

grievances about big companies? Related Stories
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Are Twitter and Facebook changing the
way we complain?

By Alexis Akwagyiram
BBC News

Use of Facebook and Twitter leads to 28 GMC
complaints against doctors

Authors: Abi Rimmer

Publication date: 17 Feb 2014

Doctors’ use of the social networking websites Facebook and Twitter has led to 28
complaints to the General Medical Council since 2009, figures obtained by BM] Careers have
shown.

From 2009 to 2013 the GMC received 27 complaints about doctors that referred to Facebook
and one about a doctor’s activity on Twitter. The GMC provided the data in response to a
freedom of information request from BM) Careers. Before 2009 neither service had been
cited in complaints to the GMC.

Twitter is increasingly beir
to communicate with comy

Facebook has 24 million active users in the United Kingdom, and Twitter has around 15
million—representing around 37% and 23% of the UK population, respectively.

Is social media the nev ofthe 28 complaints received by the GMC from 2009 to 2013 that were investigated, 10

grievances about big ¢ \yere from members of the public. A further 10 were from people acting on behalf of a public
organisation, such as health bodies or police forces. Six were from other doctors, and two

" were from public organisations such as local authorities and patient organisations.
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Types of celebrities
Authors (of “bestsellers™)
Candidates for high office and their families
CEOs of Fortune 500 companies and their families
Diplomats
Entertainers, especially rock stars
Heads of state and their families
High-profile physicians
Mega-rich individuals (eg. shipping or oil magnates)
Members of the KGB
Members of organized crime families
Military leaders
Movie stars
Notorious criminals
Politicians (local, national)
Presidents of nations and their families
Professors (especially Nobel laureates)
Royalty (down to dukes)
Sheiks, emirs. and the like
Sports figures
Members of the entourage
Acupuncturists
Administrators
Attorneys
Bodyguards
Butlers
Celebrity friends
Celebrity spouses
Chiefs of staff
Children, other family
Cooks
Embassy staff
Hairdressers
Maids
Managers
Masseurs
Paramours
Partners
Personal shoppers
Pets (especially dogs)
Physical therapists
Press agents
Private nurses
Private physicians
Secretaries
Significant others
Stepchildren
Translators
Valets

Abbreviation: CEO = chief executive officer.







